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Abstract 
The development of digital payments is encouraging the transformation of transaction systems in the 
micro, small and medium enterprise (MSME) sector towards a more efficient and integrated system. 
This research aims to analyze the influence of perceived convenience and perceived usefulness on the 
use of the Quick Response Code Indonesian Standard (QRIS) and its impact on the sales performance 
of MSMEs with government support as a moderating variable. The research uses a quantitative 
approach with a survey method of 150 MSMEs in Cihideung District, Tasikmalaya City who have used 
QRIS. Data analysis was carried out using Structural Equation Modeling–Partial Least Squares (SEM-
PLS) with the help of SmartPLS software. The research results show that perceived usefulness has a 
positive and significant effect on the use of QRIS, while perceived convenience and government 
support do not have a significant effect. Furthermore, the use of QRIS has been proven to have a 
positive and significant effect on the sales performance of MSMEs. These findings indicate that the 
perceived benefits of using QRIS are the main factor in encouraging the adoption of digital payments 
and contributing to increasing the sales performance of MSMEs. This research has the implication that 
increasing the adoption of digital payments in the MSME sector needs to be focused on delivering real 
benefits that can be felt directly by business actors. 
 
Keywords: QRIS Usage, Perception of Convenience, Perception of Usefulness, MSME Sales 
Performance, Government Support 

 

INTRODUCTION 

Micro, Small and Medium Enterprises (MSMEs) have an important role in the economy 
because they contribute to job creation, increasing people's income, and economic growth, 
especially in developing countries. The existence of MSMEs also plays a role in increasing local 
economic activity and reducing unemployment and poverty levels, thus becoming one of the main 
pillars of sustainable economic development (Amoah et al., 2022; Obi et al., 2018). 

The development of information and communication technology has driven digital 
transformation, including in payment systems. Digital payment systems offer convenience, 
efficiency and security of transactions, and contribute to increasing financial inclusion and business 
performance, especially for MSMEs (Minarni, 2025; Musyaffi et al., 2024). Globally, the 
development of fintech shows very rapid growth, with ecosystems in various countries recording a 
significant increase in market value, reaching tens of billions of USD on average with an annual 
growth rate of more than 10%, and digital service penetration that has exceeded 60% of total 
transactions (Almabekova & Jaxybekova, 2025).  

In Indonesia, the development of digital payments is increasingly rapid with the presence of 
the Quick Response Code Indonesian Standard (QRIS) as a national standard for QR code-based 
payments that integrates various digital payment service providers in one system (Evan et al., 2024; 
Fauziah et al., 2025; Rafiani et al., 2024). As of Semester I 2025, QRIS has been used by around 57 
million users and 39.3 million merchants, of which 93.16% are MSMEs, with total transactions 
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reaching 6.05 billion transactions worth IDR 579 trillion (Bank Indonesia, 2025). This shows that 
QRIS has a strategic role in encouraging the digitalization of MSMEs. 

However, even though the growth in QRIS use is quite significant, the level of adoption 
among MSME players is still not evenly distributed. This shows that there is a gap between the 
potential and utilization of digital payment technology, especially when compared with other 
countries. One approach that is widely used to explain technology adoption is the Technology 
Acceptance Model (TAM), which emphasizes that perceived usefulness and perceived convenience 
are the main factors in technology acceptance (Davis, 1989; Musa et al., 2024). 

Previous research has examined the factors that influence the use of digital payment 
systems, but studies linking user perceptions with MSME sales performance are still limited. Apart 
from that, the role of government support as a factor that can strengthen technology adoption has 
not been tested empirically in the context of MSMEs at the regional level. Based on this, this 
research aims to analyze the influence of perceived convenience and perceived usefulness on the 
sales performance of MSMEs through the use of QRIS with government support as a moderating 
variable among MSMEs in Cihideung District, Tasikmalaya City. It is hoped that this research can 
provide a theoretical contribution in the development of technology adoption studies as well as a 
practical contribution to the development of MSME digitalization policies. 

LITERATURE REVIEW AND HYPOTHESIS FORMULATION 

 The Technology Acceptance Model (TAM) is a theoretical model that is widely used to 
explain individual behavior in accepting and using information technology. This model was first 
introduced by (Davis, 1989) to identify factors that influence technology acceptance by users. In 
this model, there are two main constructs, namely perceived usefulness and perceived ease of use 
which are the main determinants in technology adoption. Perceived usefulness refers to the belief 
that the use of technology can improve performance, while perceived ease of use is related to the 
level of ease of use of technology without requiring a large effort (Davis, 1989). These two 
constructs are interrelated in forming user attitudes and intentions in using a technological system. 
Therefore, TAM has become one of the most widely used models in information systems research 
and technology adoption. 
In its development, TAM has been widely used to explain the adoption of various digital 
technologies, including digital payment systems. Various studies show that perceived usefulness 
and perceived convenience have an important role in influencing individual decisions in using 
technology. When users experience real benefits and ease of using technology, the tendency to 
adopt the technology will be higher. Research by (Ikwanto & Indriani, 2024) shows that these two 
constructs influence the adoption of QRIS among business actors. In addition, other research also 
proves that TAM remains relevant in explaining the use of digital payment technologies such as 
mobile wallets (Chong et al., 2024). Thus, TAM is a relevant theoretical framework in this research 
for analyzing the use of QRIS by MSME players and its implications for sales performance. 
 Perceived ease of use is one of the main constructs in the Technology Acceptance Model 
(TAM) which explains the extent to which a person believes that a technology can be used easily 
without requiring great effort. Davis defines this concept as the level of individual belief that using 
the system does not require much effort in the operating process (Davis, 1989). In the context of 
digital payment technology, perceived convenience is related to the user's ease in learning, 
understanding and operating the system in transaction activities. Technology that is easy to use 
tends to be more easily accepted because it does not require complex technical skills (Oliveira et 
al., 2016). Thus, perceived ease of use is an important factor in determining the level of technology 
acceptance by users. 
 In the context of MSMEs, perceived convenience plays an important role in encouraging 
the use of digital payment technology. Research shows that business actors are more likely to adopt 
technology that is easy to use and not complicated in their operational processes (Musyaffi et al., 
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2024). Apart from that, the ease of use of technology also contributes to increasing operational 
efficiency and accelerating business transaction processes (Kurniasari et al., 2023). Another study 
shows that in the context of developing countries, ease of use is related to the user's ability to 
understand features and operate technology effectively (Indiani et al., 2025). Research on digital 
payments also shows that perceived convenience plays a role in increasing the adoption and 
continued use of mobile payment technologies (Liébana-Cabanillas et al., 2019). Therefore, the 
higher the level of perceived convenience, the greater the possibility of the technology being 
adopted by MSMEs. 
H1: Perception of convenience has a positive effect on the use of QRIS. 
 Perceived usefulness is one of the main constructs in the Technology Acceptance Model 
(TAM) which explains the extent to which a person believes that the use of a technology can 
improve performance or productivity. Davis defines this concept as the level of individual belief that 
the use of a technological system is able to improve the user's work performance (Davis, 1989). In 
the context of digital technology payments, perceived usefulness is related to the technology's 
ability to provide real benefits in transaction activities. Technology that is able to increase 
efficiency, speed up the payment process, and simplify financial management will be more easily 
accepted by users (Oliveira et al., 2016). Thus, perceived usefulness becomes an important factor 
in determining technology acceptance by users. 
Various studies show that perceived usefulness is a major factor in driving the adoption of digital 
payment technology. Users tend to use technology when they experience significant benefits in 
daily transaction activities (Liébana-Cabanillas et al., 2019). In the context of MSMEs, business 
actors will be more encouraged to use digital payment technology if this technology is able to 
increase transaction efficiency and simplify business operational processes (Musyaffi et al., 2024). 
This shows that perceived benefits are the main consideration in the use of technology by business 
actors. Therefore, the greater the perceived benefits, the higher the possibility of digital payment 
technology being used in business activities. 
H2: Perceived usefulness has a positive effect on the use of QRIS. 
 The use of digital payment technology is one form of utilizing innovation in the financial 
system which allows transactions to be carried out more quickly, efficiently and practically via 
digital devices. Digital payment is defined as an electronic payment method where the transaction 
process is carried out without using cash (Evan et al., 2024). The development of financial 
technology has encouraged a shift from conventional payment systems to digital systems that are 
more flexible in supporting economic activities. This shows that digital payment technology has an 
important role in increasing the efficiency of the modern financial system. In this context, the use 
of technology is an important indicator in seeing the level of adoption of digital innovation by 
business actors. 
In Indonesia, Bank Indonesia developed QRIS as a national standard for QR code-based payments 
that integrates various payment service providers in one system. QRIS makes it easier for business 
people because they only need to use one QR code to accept various types of digital payments 
(Rafferty & Fajar, 2022). Various studies show that using QRIS can speed up transactions, make 
financial recording easier, and increase business operational efficiency (Rafferty & Fajar, 2022; 
Sulistyaningsih & Hanggraeni, 2022). Apart from that, QRIS adoption is also influenced by social 
factors and supporting conditions that influence user decisions (Evan et al., 2024). This shows that 
the use of QRIS is not only determined by technological aspects, but also by environmental factors 
and the user's readiness to utilize the technology. 
H3: Government support has a positive influence on the use of QRIS. 
 Sales performance is an important indicator in assessing the success of a business in 
carrying out its business activities. In general, organizational performance can be measured through 
financial and operational indicators such as sales growth, profitability, and market share which 
reflect the company's ability to achieve business goals (Venkatraman & Grant, 1986). In this context, 
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sales performance is the main measure for evaluating company success, especially in micro, small 
and medium enterprises (MSMEs). Sales performance reflects the ability of business actors to 
increase business results and maintain competitiveness in the market. Therefore, increasing sales 
performance is the main goal in managing MSME businesses. 
In the context of MSMEs, sales performance can be seen from increasing sales volume, income and 
sustainable business growth (Amoa-Gyarteng et al., 2024). Apart from that, developments in digital 
technology also play an important role in improving sales performance through transaction 
efficiency and expanding market reach. Research shows that the adoption of digital technology can 
have a positive impact on increasing sales and business profitability (Naibaho et al., 2025). This 
shows that the use of technology is an important factor in supporting MSME business performance 
in the digital era. Therefore, in this research, sales performance is measured through indicators of 
increasing sales, revenue, number of customers, profitability, and overall business performance. 
H4: The use of QRIS has a positive effect on the sales performance of MSMEs. 
 Government support is an important factor influencing the development of micro, small 
and medium enterprises (MSMEs). This support can be realized through various policies, programs 
and regulations aimed at creating a conducive business environment. This form of support includes 
providing access to financing, entrepreneurship training, technology development, and policies that 
encourage digitalization in business activities. Through appropriate policies, the government can 
help increase the competitiveness of MSMEs and expand market access for business actors 
(Prasannath et al., 2024). Therefore, the government's role is very important in encouraging the 
growth and sustainability of MSMEs. 
From a technological innovation perspective, government support is included in the environmental 
factors that influence the technology adoption process by organizations and business actors. 
(Tornatzky et al., 1990) explained that innovation adoption is influenced by external environmental 
factors such as policies and regulations that can accelerate the use of technology. Other research 
shows that government policy support, such as digital infrastructure development and training 
programs, can encourage technology adoption by MSMEs and improve business performance 
(Zainuri et al., 2025). This support also increases business actors' confidence in using digital 
technology, thereby speeding up the innovation process. Thus, government support in this research 
is seen as a factor that can strengthen the use of QRIS and has the potential to improve the sales 
performance of MSMEs. 

RESEARCH METHODS 

This research uses a quantitative approach with an explanatory design to analyze the 
influence of perceived convenience, perceived usefulness, and government support on the use of 
QRIS and its impact on the sales performance of MSMEs. The research population is MSMEs who 
use QRIS in Cihideung District, Tasikmalaya City, with a sampling technique using purposive 
sampling based on the criteria for business actors who have used QRIS. The number of samples in 
this study was 150 respondents which were considered adequate for SEM-PLS analysis (Hair et al., 
2019). Research variables include perceived convenience and perceived usefulness as independent 
variables, use of QRIS as a mediating variable, government support as a moderating variable, and 
sales performance as a dependent variable. Data was collected through a questionnaire prepared 
based on variable indicators adapted from previous research. 

Data analysis was carried out using the Structural Equation Modeling–Partial Least Squares 
(SEM-PLS) method with the help of SmartPLS. The analysis procedure includes evaluation of the 
measurement model (outer model) and structural model (inner model). Outer model evaluation is 
carried out to test the validity and reliability of the construct through loading factor values, Average 
Variance Extracted (AVE), cross loading, Cronbach's Alpha, and Composite Reliability, with criteria 
values ≥ 0.70 for reliability and ≥ 0.50 for convergent validity (Hair et al., 2019; Wiyono, 2020). Next, 
evaluation of the inner model is carried out through R-square, path coefficient (bootstrapping), and 
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F-square values to test the relationship and strength of influence between variables. The 
significance test was carried out at a significance level of 5% to determine the acceptance of the 
hypothesis. 

RESULTS AND DISCUSSION  

Results 
Before analyzing the measurement model (outer model) and structural model (inner model), 

the model resulting from data processing using SmartPLS is first presented. This model describes 
the relationship between latent variables and the path coefficient values resulting from the initial 
analysis. Apart from that, this model also shows the loading factor value for each indicator used in 
the research. 

 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1. Research Model Results (SmartPLS) 
 Based on Figure 1, it can be seen that all indicators have adequate loading factor values for 
each construct. In addition, the model shows a relationship between variables, where perceived 
usefulness has the greatest influence on QRIS use, and QRIS use has an effect on sales performance. 
The R-square value of 0.384 for QRIS Usage and 0.325 for Sales Performance shows that the model's 
explanatory ability is in the moderate category. 
 Next, an evaluation of the measurement model (outer model) was carried out to test the 
validity and reliability of the indicators. 
Outer Model Analysis 
Before structural relationship analysis is carried out, the measurement model is first evaluated to 
ensure the validity of the latent construct used. Testing includes convergent validity through 
loading factor and Average Variance Extracted (AVE) values, as well as discriminant validity based 
on comparison of indicator correlations with each latent variable. The test results are presented in 
Table 1. 

Table 1. Loading Factor and Average Variance Extracted (AVE) Test Results 

Latent Variable Indicator Loading Factor Value AVE Value Description 

Government Support (M) 

M1 0.717 

0.650 

Valid 

M2 0.801 Valid 

M3 0.712 Valid 

M4 0.866 Valid 

M5 0.915 Valid 

Perceived Ease of Use (X1) 

X1.1 0.888 

0.696 

Valid 

X1.2 0.927 Valid 

X1.3 0.860 Valid 
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X1.4 0.631 Valid 

Perceived Usefulness (X2) 

X2.1 0.830 

0.624 

Valid 

X2.2 0.790 Valid 

X2.3 0.735 Valid 

X2.4 0.802 Valid 

Sales Performance (Y) 

Y1 0.895 

0.745 

Valid 

Y2 0.904 Valid 

Y3 0.874 Valid 

Y4 0.834 Valid 

Y5 0.804 Valid 

QRIS Usage (Z) 

Z1 0.823 

0.596 

Valid 

Z2 0.771 Valid 

Z3 0.720 Valid 

Z4 0.771 Valid 

 
 The results of the outer model test in Table show that all latent variable indicators have 
loading factor values above 0.60 so they meet the criteria for convergent validity. The Government 
Support construct has a loading factor value between 0.717–0.915 with an AVE value of 0.650, 
which shows the construct's ability to explain more than 65% of the indicator variance. These 
findings are in accordance with the convergent validity standards proposed by (Hair et al., 2019), 
where factor loadings above 0.70 and AVE more than 0.50 indicate good measurement quality. 
 The constructs of Perceived Ease and Perceived Usefulness also show good measurement 
performance with AVE values of 0.696 and 0.624 respectively and the loading factors for all 
indicators are in the adequate category. Meanwhile, the Sales Performance variable shows very 
good convergent validity with a loading factor value between 0.804–0.904 and an AVE value of 
0.745, and the QRIS Usage variable has a loading factor value between 0.720–0.823 with an AVE of 
0.596. This confirms that all constructs in this research have good measurement quality and are 
suitable for use in the next analysis stage. 
Discriminant Validity (Cross Loading) 
 Discriminant validity is used to ensure that each construct in the research model is truly 
different from other constructs. In PLS-SEM analysis, one of the methods used to test discriminant 
validity is cross loading. An indicator is declared to meet discriminant validity if the indicator loading 
value on the construct being measured is higher than the loading value on other constructs 
(Haryono, 2016; Wiyono, 2020). 
 The results of discriminant validity testing using the cross loading method in this study are 
presented in Table 2. 

Table 2. Cross Loading Results 

Statement 
Government 
Support (M) 

Perceived 
Ease of Use 
(X1) 

Perceived 
Usefulness 
(X2) 

Sales 
Performance 
(Y) 

QRIS 
Usage 
(Z) 

Description 

M1 0.717 0.065 0.183 -0.003 0.003 Valid 

M2 0.801 0.049 0.168 0.032 0.044 Valid 

M3 0.712 0.058 0.156 0.031 -0.019 Valid 

M4 0.866 0.149 0.117 0.036 0.059 Valid 

M5 0.915 0.128 0.245 0.09 0.063 Valid 
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X1.1 0.023 0.888 0.65 0.471 0.523 Valid 

X1.2 0.052 0.927 0.619 0.404 0.443 Valid 

X1.3 0.196 0.86 0.614 0.316 0.331 Valid 

X1.4 0.3 0.631 0.485 0.32 0.276 Valid 

X2.1 0.114 0.705 0.83 0.435 0.492 Valid 

X2.2 0.1 0.637 0.79 0.418 0.492 Valid 

X2.3 0.215 0.421 0.735 0.547 0.469 Valid 

X2.4 0.226 0.482 0.802 0.504 0.483 Valid 

Y1 -0.016 0.483 0.587 0.895 0.573 Valid 

Y2 0.042 0.437 0.549 0.904 0.523 Valid 

Y3 0.099 0.357 0.486 0.874 0.448 Valid 

Y4 0.194 0.326 0.488 0.834 0.419 Valid 

Y5 -0.003 0.37 0.468 0.804 0.473 Valid 

Z1 0.011 0.498 0.565 0.455 0.823 Valid 

Z2 0.092 0.358 0.457 0.455 0.771 Valid 

Z3 0.005 0.175 0.354 0.359 0.72 Valid 

Z4 0.112 0.427 0.484 0.478 0.771 Valid 

 
 Based on Table 2, it can be seen that all indicators have the highest loading values on the 
constructs they measure compared to the loading values on other constructs. Indicators M1–M5 
have the highest loading value on the Government Support variable, indicators X1.1–X1.4 have the 
highest loading value on the Perception of Convenience variable, indicators 
 This shows that each indicator is able to represent its respective construct more strongly 
than other constructs. Thus, it can be concluded that all constructs in the research model have met 
the discriminant validity criteria, so that the measurement model in this research is declared valid 
and can be continued at the next analysis stage. 
Construct Reliability (Cronbach’s Alpha dan Composite Reliability) 
 Apart from testing validity, the measurement model in PLS-SEM also needs to be tested for 
reliability to ensure that the indicators used are able to measure the construct consistently. 
Construct reliability testing in this research was carried out using Cronbach's Alpha and Composite 
Reliability (CR). Cronbach's Alpha is used to measure internal consistency between indicators, while 
Composite Reliability is considered more accurate because it considers the loading value of each 
indicator. A construct is declared reliable if it has a Cronbach's Alpha and Composite Reliability value 
≥ 0.70 (Hair et al., 2019; Hamid & Anwar, 2019; Wiyono, 2020). 
The results of reliability testing using Cronbach's Alpha and Composite Reliability in this research 
are presented in Table 3. 

Table 3. Cronbach's Alpha and Composite Reliability Results 

Variable Cronbach’s Alpha Composite Reliability Description 

Government Support (M) 0.904 0.902 Reliabel 

Persepsi Kemudahan (X1) 0.852 0.9 Reliabel 

Persepsi Kegunaan (X2) 0.798 0.869 Reliabel 

Kinerja Penjualan (Y) 0.914 0.936 Reliabel 

QRIS Usage (Z) 0.776 0.855 Reliabel 

 Based on Table 3, it can be seen that all variables in this study have Cronbach's Alpha and 
Composite Reliability values above 0.70, so that all constructs are declared reliable. The Sales 
Performance variable has the highest reliability value with Cronbach's Alpha of 0.914 and 
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Composite Reliability of 0.936, which shows a very good level of internal consistency between 
indicators in measuring this construct. 
 Meanwhile, the QRIS Usage variable has a Cronbach's Alpha value of 0.776 and Composite 
Reliability of 0.855, which is the lowest value among the other constructs, but is still above the 
minimum required limit. Other variables such as Government Support, Perceived Convenience, and 
Perceived Usefulness also show good reliability values. Thus, it can be concluded that all constructs 
in this study have a good level of reliability, so that the indicators used are able to measure variables 
consistently and the measurement model is suitable for use in further analysis. 
Inner Model Analysis 
Structural Model Evaluation (R-Square) 
 After the measurement model is declared valid and reliable, the next stage is to evaluate 
the structural model (inner model) using the R-Square (R²) value. According to Hair et al. (2017), an 
R-Square value of 0.75 indicates a strong category, 0.50 a moderate category, and 0.25 a weak 
category. The higher the R-Square value, the greater the ability of the independent variable to 
explain the dependent variable in the research model. 
The results of testing the R-Square value in this study are presented in Table 4. 

Table 4. R-Square results 

Variabel Dependen R-Square R-Square Adjusted 

Kinerja Penjualan (Y) 0.325 0.321 

 
 Based on Table 4, the R-Square value of the Sales Performance variable is 0.325 (Adjusted 
0.321), which shows that the independent variable is able to explain 32.5% of the variation in sales 
performance, while the remainder is influenced by other variables outside the model. This value is 
included in the moderate category, so the model has quite good explanatory power in explaining 
the sales performance of MSMEs. 
Effect Size (F-Square) 
 Apart from looking at the significance of the relationship between variables through 
hypothesis testing, evaluation of the structural model in PLS-SEM can also be done by looking at 
the Effect Size (F²) value. The F-Square value is used to measure the magnitude of the influence of 
an exogenous variable on the endogenous variable in the research model. According to (Hair et al., 
2017), an F-Square value of 0.02 indicates a small influence, 0.15 indicates a medium influence, and 
0.35 indicates a large influence. 
The results of testing the F-Square values in this study are presented in Table 5 

Tabel 5. Hasil Effect Size (F-Square) 

Variable QRIS Usage Sales Performance Description 

Government Support 0.005 – No effect 

Perception of Ease 0.01 – Very small effect 

Perceived Usefulness 0.232 – Medium effect 

QRIS Usage – 0.483 Great effect 

 
 Based on Table 5, it can be seen that the Perception of Usefulness variable has an F-Square 
value of 0.232, which indicates that this variable has a moderate influence on the use of QRIS. This 
shows that perceived usefulness has an important contribution in encouraging MSME players to 
use the QRIS payment system in business transaction activities. 
 Meanwhile, the Perception of Ease variable has an F-Square value of 0.010, which shows 
that this variable only has a very small influence on the use of QRIS. Likewise, the Government 
Support variable has an F-Square value of 0.005, so it can be said that this variable has a very small 
influence on the use of QRIS in this research. Furthermore, the QRIS Usage variable has an F-Square 
value of 0.483 on Sales Performance, which shows that this variable has a big influence on 
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increasing the sales performance of MSMEs. This shows that the use of QRIS in business transaction 
activities can make a significant contribution to increasing the sales performance of MSME players. 
Thus, the results of the Effect Size (F-Square) analysis show that the Perception of Usefulness 
variable has a quite important contribution in encouraging the use of QRIS, while the QRIS Usage 
variable has a very strong contribution in improving the sales performance of MSMEs. 
Hypothesis Testing (Path Coefficient / Bootstrapping) 
 Hypothesis testing in the PLS-SEM model is carried out using the bootstrapping method to 
determine the significance of the relationship between variables in the research model. This test is 
seen from the t-statistic value and p-value. A relationship between variables is declared significant 
if the t-statistic value is > 1.96 or p-value < 0.05 at a significance level of 5% (Hair et al., 2019; 
Wiyono, 2020). 
The results of hypothesis testing using the bootstrapping method are presented in Table 6. 

Table 6. Path Coefficient Results (Bootstrapping) 
Relationship 

Between Variables 
Original 

Sample (O) 
Sample 

Mean (M) 
STDEV T Statistics P Values Description 

Government Support 
→ QRIS Usage 

-0.054 -0.07 0.106 0.51 0.305 
Not 
Significant 

Perception of Ease → 
QRIS Usage 

0.11 0.106 0.076 1.451 0.073 
Not 
Significant 

Perceived Usefulness 
→ QRIS Usage 

0.546 0.553 0.073 7.523 0 Significant 

QRIS Usage → Sales 
Performance 

0.571 0.575 0.068 8.375 0 Significant 

 
 Based on the results of hypothesis testing in Table 6, several research findings can be 
explained as follows. 
 First, the relationship between Government Support and QRIS Usage has a coefficient value 
of -0.054 with a t-statistic value of 0.510 and a p-value of 0.305. This value shows that the t-statistic 
< 1.96 and p-value > 0.05, so the relationship between Government Support and QRIS Usage is not 
significant. This shows that government support does not have a significant influence on the level 
of QRIS use by MSME actors in this research. 
 Second, the relationship between Perceived Ease of QRIS Usage has a coefficient value of 
0.110 with a t-statistic value of 1.451 and a p-value of 0.073. These results show that the t-statistic 
< 1.96 and p-value > 0.05, so the influence of perceived ease of use on QRIS use is not statistically 
significant. 
 Third, the relationship between Perceived Usefulness and QRIS Usage has a coefficient 
value of 0.546 with a t-statistic value of 7.523 and a p-value of 0.000. This value shows that the t-
statistic is > 1.96 and the p-value is < 0.05, so it can be concluded that Perceived Usefulness has a 
positive and significant effect on the use of QRIS. 
 Fourth, the relationship between QRIS Usage and Sales Performance has a coefficient value 
of 0.571 with a t-statistic value of 8.375 and a p-value of 0.000. These results indicate that QRIS 
Usage has a positive and significant effect on Sales Performance. Thus, the higher the level of QRIS 
use in business transactions, the higher the sales performance of MSMEs will be. 
 Overall, the results of hypothesis testing show that the two variable relationships in the 
research model are proven to be significant, namely the influence of Perceived Usefulness on QRIS 
Usage and the influence of QRIS Usage on Sales Performance. Meanwhile, the Government Support 
and Perceived Ease of Use variables were not proven to have a significant influence on the use of 
QRIS in this research. 
Discussion 
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 The research results show that perceived usefulness is the main factor influencing the use 
of QRIS by MSME players, which is indicated by a coefficient value of 0.546 and is statistically Based 
on the results of hypothesis testing, this study provides several important findings regarding the 
factors that influence QRIS usage and its impact on the sales performance of MSMEs. These results 
not only reinforce some of the discussed theories but also reveal interesting phenomena in the 
behavior of MSME actors at the regional level, particularly in Cihideung District, Tasikmalaya City.  
 First, the results show that perceived usefulness has a positive and significant effect on 
QRIS usage. The relationship between Perceived Usefulness and QRIS Usage has a coefficient of 
0.546 and is significant. This indicates that perceived usefulness is one of the main determinants in 
the adoption of digital payment technology. This finding supports the Technology Acceptance 
Model (TAM), which states that individuals are more likely to use a technology if they believe it 
provides real benefits to their performance (Davis, 1989). In the context of QRIS, benefits such as 
transaction convenience, payment efficiency, and more practical record-keeping are the main 
drivers of adoption. This shows that MSME actors are rational and results-oriented, where 
technology adoption decisions are more driven by perceived added value than by other factors. In 
other words, the greater the contribution of QRIS to improving business operations, the higher its 
level of usage. These results are also supported by previous studies indicating that perceived 
usefulness significantly affects the adoption of digital payment technology (Liébana-Cabanillas et 
al., 2019; Musyaffi et al., 2024). 
 Second, the results indicate that perceived ease of use does not have a significant effect on 
QRIS usage. The relationship between Perceived Ease of Use and QRIS Usage shows a coefficient of 
0.110 but is not significant. This suggests that ease of use is not a primary factor in QRIS adoption. 
This finding is not entirely consistent with TAM, which positions perceived ease of use as an 
important determinant (Davis, 1989). However, in the context of this study, it is possible that ease 
of use is no longer a differentiating factor. This may be because QRIS technology is already familiar 
and relatively easy to use for most MSME actors, resulting in low variation in perceived ease. 
Alternatively, MSME actors may have passed the initial stage of technology adoption, so ease of 
use is no longer a key consideration, and attention shifts more toward the benefits generated. 
 Third, the results show that government support does not have a significant effect on QRIS 
usage. The relationship between Government Support and QRIS Usage has a coefficient of -0.054 
and is not significant. This indicates that government support has not yet been directly perceived 
by MSME actors as a factor encouraging QRIS usage. Theoretically, this finding is not entirely aligned 
with the TOE framework, which states that environmental factors influence technology adoption 
(Tornatzky et al., 1990). This can be interpreted as meaning that although the government has 
provided various policies and programs to support MSME digitalization, their implementation at 
the field level has not been fully effective or has not yet delivered tangible benefits to business 
actors. General forms of support, such as regulations or national campaigns, may not be strong 
enough to influence individual decisions without direct interventions such as intensive training, 
financial incentives, or technical assistance. MSME actors tend to be more influenced by internal 
factors, such as business needs, rather than external factors like government policies. 
 Fourth, the results show that QRIS usage has a positive and significant effect on MSME sales 
performance. The relationship between QRIS Usage and Sales Performance has a coefficient of 
0.571 and is significant. This confirms that the adoption of digital payment technology has a real 
impact on improving business performance. QRIS enables faster transaction processes, reduces 
dependence on cash, and enhances customer convenience as they increasingly prefer digital 
payments. The resulting operational efficiency can also lead to increased profitability and business 
competitiveness. This finding is consistent with previous studies stating that digital technology 
adoption can improve business performance (Naibaho et al., 2025; Amoa-Gyarteng et al., 2024). 
Overall, this study provides practical recommendations that efforts to increase QRIS adoption 
should focus on communicating its tangible benefits to MSME actors. Educational and socialization 
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programs need to emphasize how QRIS can improve sales, efficiency, and business management, 
rather than merely explaining how to use it. On the other hand, the government needs to re-
evaluate its support strategies to ensure they are more targeted and have a direct impact on 
business actors. This is because the success of digital technology adoption among MSMEs largely 
depends on the perceived benefits and their direct impact on business performance. 

CONCLUSION  

 This research aims to analyze the influence of perceived convenience, perceived usefulness, 
and government support on the use of QRIS and its impact on the sales performance of MSMEs. 
The research results show that perceived usefulness has a positive and significant effect on the use 
of QRIS, which means that the greater the perceived usefulness, the higher the level of use of the 
technology. On the other hand, perceptions of convenience and government support do not have 
a significant influence, so they are not the main factors in the decision to adopt QRIS by MSME 
players. 
 Apart from that, the use of QRIS has been proven to have a positive and significant effect 
on the sales performance of MSMEs. This shows that digital payment systems are able to increase 
transaction efficiency and provide convenience for consumers, thereby potentially improving 
business performance. Overall, the research model shows a fairly good ability to explain variations 
in MSME sales performance. 
 The results of this research have the implication that efforts to encourage digitalization of 
MSMEs need to be focused on increasing the real benefits from the use of technology. However, 
this research has limitations in terms of regional coverage and the variables used. Therefore, it is 
recommended that further research expand the research area and add other relevant variables so 
that the results obtained are more comprehensive. 
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